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PUBLICIS -MIA 

- Drove the digital asset process from inception to product correct
completion: routing images, videos and copy through the FCA
product team for approval before official launch of the website

- Responsible for documenting all of the incoming, outgoing and
retouched assets for the websites of each car brand by keeping
metadata trackers, Excel spreadsheets, agency file folders and
team members up to date

• - Worked cross-functionally with third party vendors, partner
� agencies and members from each department of the agency in 
c::::, an effort to deliver unified digital content, that aligned with the 

values of each brand, while meeting clients expectations and KPls 
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APPLE 

- Provided software support for Apple consumers & business

clients through the use of my technical knowledge, interpersonal

skills & troubleshooting ability

- Used phone skills to promote Apple's hardware, software and

service offerings

FSU CAMPUS REC 

- Analyzed data and insights from social to guide strategic

solutions that drove brand awareness and high user engagement

- Developed an online presence for the university, which included

managing social media accounts, writing fitness lifestyle articles

and planning promotional events

88D0 -ATL 

- Assisted in the day-to-day management of collateral projects
and miscellaneous campaigns for multiple brands

- Managed client documents and facilitated communication
among other departments using a client-centric approach to
ensure sold campaigns exceeded objectives

- Responsible for creating a digitally innovative strategy for
Buffalo Wild Wings by using consumer trends and competitive
analysis to meet client needs by using consumer trends and
competitive analysis


